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该系统设计过程中利用 C#语言以及 UML 建模技术从系统的总体设计思想、
关键技术、体系结构、系统功能结构和拓扑结构方面对系统的总体设计进行了较


































With the development of computer technology, global information technology promote 
the continuous development of the economy. With the increasingly competitive market 
environment, enterprise started developing e-commerce. And hope to get high returns 
through the development of e-commerce. E-commerce brought opportunities to the 
development of SMEs. At the same time, it’s also an effective way to enhance the 
competitive strength. 
What the process of the system design used C # language and UML modeling 
technology from the overall system design concepts, key technologies, architecture, system 
functions in terms of structure and topology of the overall design of the system for a more 
detailed description, and use SQL Server 2008 the database system for a more in-depth 
research and design. E-commerce system is designed based on MVC architecture. The system 
consists of two parts: the foreground, the background. Reception is mainly designed for the 
customer interface, including user login, commodities browse, browse specials, new shelves, 
shopping cart, product classification, product advertisement, announcement, sales ranking, 
commodity payment system; background part is mainly designed for administrators interface, 
including: product management, order management, membership management, bulletin 
management. B2C e-commerce operations can be achieved through interoperability between 
foreground and background. 
This dissertation describes the introduction of e-commerce system to one aspect of a 
company in the field of electronic commerce information technology, and discusses the 
management of today's e-commerce business model, building systems to improve the 
efficiency of enterprise e-business management and customer satisfaction. 
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电子商务的研究开始于 20 世纪 70 年代末。在 20 世纪 90 年代中期后，国际互联网











































































































程。本系统开发过程中开发工具采用 Visual Studio，数据库采用 SQL SERVER2008，采





系统的模块功能。 后，在系统底层代码开始时，利用 ASP.NET 技术 B/S 模式的 WEB
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